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To run an 
effective 
editathon we 
need to get a 
suitable 
mixture of 
people to 
attend:

Accredited 
trainers

Established 
Wikimedians

Interested 
members of the 
public

Provide effective 
publicity for 
editathon

Enable suitable 
feedback as regards 
the effectiveness of 
specific publicity 
actions

Provide a wiki 
page where both 
staff and volunteers 
can see what 
publicity actions 
have been taken 
and add to them

Staff time

Volunteer time

Wikimedians

Interest groups

Partners contacts

Local public

General public

Post notices on 
talk pages

Post on 
Facebook,

Post on Twitter 

Post on other 
social media

Post on lists

Press releases

Emails to lists 
and individuals

Hits on project 
page

Sign ups to 
editathon

Learn which 
are the most 
effective way 
of publicising 
events by 
monitoring 
hits on 
editathon page 
in relation to 
specific 
actions

Refine approach 
to publicity so 
that we use most 
effective method 
in relation to the 
particular 
editathon

Develop suitable 
template for 
managing 
publicity on 
wiki

Attendance at 
editathon

Article 
development 
(added bytes)

More effective 
promotional 
activity

More efficient use 
of staff time

Easier volunteer 
engagement

More community 
engagement

https://en.wikipedia.org/wiki/Education_Program_talk:Wikimedia_UK/Cinema_Museum_2015_(Spring_2015)/Publicity

